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ABSTRACT

The research investigates Volodymyr Zelenskiy's usage of social media, especially
Telegram, during the Russian war against Ukraine. Based on a content analysis of 4,242 posts
published between February 2022 and February 2024, the research emphasizes how important
emotional appeal and personal narrative are to Zelenskiy's communication and how the mode
of information delivery affects engagement more than the type of content. Zelenskiy was able
to keep a tight relationship with his audience and uphold Ukraine's reputation on the
international scene by utilizing familiar environments, straightforward communication, and
social media platforms. The study highlights difficulties in communicating with non-Western
audiences as well, arguing that Zelenskiy's emotive speech failed to connect in places where
geopolitical interests diverged, such as the Global South. Zelenskiy's social media success was
mostly dependent on the emotional and visual components of his message, according to the
research, which analyzes engagement metrics like views and responses. This makes Zelenskiy's

approach a model for political leaders managing crises in the digital era.
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INTRODUCTION

On February 24, 2022, Russia launched a full-scale invasion of Ukraine, which plunged
the nation into a devastating conflict that disrupted its political, social, and economic fabric.
Millions of people have been displaced by the conflict, and Ukraine's infrastructure has been
severely damaged. In addition, the war poses a direct danger to Ukraine's sovereignty and a
challenge to the international democratic order, placing the country at the epicenter of a

geopolitical conflict.

Ukraine is now in a historically unique and extremely challenging situation as a result
of this war. The nation found itself having to defend not just its geographical integrity but also
its basic identity as a nation in the face of an existential danger. Through this unparalleled time
of unpredictability, terror, and misery, the people of Ukraine looked to their leaders for
guidance. Political leadership in this setting demanded exceptional abilities: not only must one
oversee military policy, but one must also be able to bring the country together, keep morale

up, and win over foreign allies in difficult circumstances.

It is impossible to overstate the historical significance of the invasion in 2022. It was
more than just a military attack; Russia also sought to undermine Ukraine's sovereignty and
take control of its destiny. The stakes for Ukraine were no less than their continued existence
as an independent nation. Zelenskiy's position was crucial in this situation since it called for a
combination of diplomatic dexterity, communication, and resilience. The circumstance required
the leader not only to make sound decisions but also to motivate a nation that was experiencing
a crisis. This required the leader to rise to the occasion in ways that went beyond what is often

expected of political leaders in times of peace.
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Due to the exceptional difficulties the nation experienced, Volodymyr Zelenskiy was
held in high regard and given a variety of responsibilities as a leader during Russia's invasion
of Ukraine. Zelenskiy was supposed to lead Ukraine through its darkest hour as the president

of a country unexpectedly thrown into a full-scale conflict, with tenacity, vision, and clarity.

The prevailing anticipation was that Zelenskiy would keep the country together.
Division, fear, and even collapse loomed enormously in the face of an invading military force.
Ukrainians required a leader who could unite the country across social, political, and geographic
differences and build resilience and a sense of shared purpose. Zelenskiy was also required to
interact with the world community effectively. He needed to enlist the support of international
friends on the political, military, and humanitarian fronts since Ukraine had fewer resources
than Russia. Zelenskiy had to do this by framing Ukraine's war as a global struggle based on
the protection of democratic ideals, in addition to making a call for aid. Furthermore, he was
supposed to supervise the military's defensive plan in his capacity as commander-in-chief and
make sure that, despite the overwhelming odds, Ukraine responded to the invasion in a

coordinated and successful manner.

Zelenskiy's accomplishments in these fields have exceeded most predictions. By uniting
Ukrainians under the common objective of fending off the Russian invasion, he was able to
effectively preserve and even strengthen national unity. People were moved by his
straightforward, casual communication style, which fostered a sense of unity and common
struggle. His efforts to reach out internationally were especially successful, as he was able to
garner substantial backing from across the world, which gave Ukraine vital military and
humanitarian supplies. By using his appeals, he was able to make Ukraine's struggle reflect
democratic values throughout the world, which attracted unheard-of support and sympathy from

other countries.
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In times of crisis, communication has a critical role in maintaining public morale,
strengthening confidence in the leadership, and fostering unity, particularly in the face of
existential dangers like war. In this situation, controlling public expectations, preserving unity,
and cultivating both domestic and foreign support all depend heavily on the communication
tactics used by political leaders, especially those in positions of national leadership. To assist
the public feel less unsure and anxious during trying times, Coombs (2019) claims that crisis
communication entails more than just disseminating timely and correct information. It also

entails creating narratives that emotionally connect with the public.

Providing facts alone is not enough for effective political communication during wars
and crises; one also needs to craft a gripping story that speaks to the needs, hopes, and concerns
of the general public. According to Seeger, Sellnow, and Ulmer (2015), a leader's capacity to
communicate ideas that foster confidence, reduce anxiety, and present a clear picture of the
future is crucial to the effectiveness of crisis communication. The problem faced by political
leaders is made more difficult by the swift change in media environments, as social media
platforms have taken center stage as the primary means of communication. Hermida's (2021)
research underscores the vital role of social media in contemporary political communication,
especially in times of crisis, when conventional media channels may face limitations due to
censorship, operational difficulties, or dwindling public confidence. Following the Russian
invasion, people in Ukraine started using social media sites like Facebook, Twitter, Instagram,
and Telegram more often as a source of up-to-date information, coordinated actions, and

messages from leaders.

A strong argument for examining the relationship between political leadership, social
media, and crisis communication during a conflict is formed by looking at the communication
tactics used by President of Ukraine Volodymyr Zelenskiy during the 2022 invasion.

Zelenskiy's strategy, which makes use of Internet media to keep a direct line of contact open
3
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with both domestic and foreign audiences, has been universally acclaimed as creative and
successful. This tactic is representative of a more general change in the way political figures
interact with the people, especially in times of increased unrest. Political leaders may now
directly approach their constituents and avoid conventional media gatekeepers thanks to the
digital environment, as noted by Chadwick (2013). This gives them more control over their
messaging and allows for quicker public participation. For Zelenskiy, this approach has proven
instrumental in shaping the narrative of Ukraine’s resistance, securing international solidarity,

and mobilizing both domestic and foreign support.

It is impossible to exaggerate the significance of digital media for political
communication, particularly in times of war. According to Gil de Zufiiga, Weeks, and Ardévol-
Abreu (2017), social media has completely changed the way political messages are created and
presented. Sites like Twitter and Instagram allow leaders to interact directly with both
supporters and opponents, respond quickly to changing circumstances, and communicate in
real-time. Zelenskiy's regular use of unofficial video messages has helped to both personalize
his leadership style and create a feeling of closeness and immediate connection with both the
Ukrainian people and a worldwide audience. This method stands in stark contrast to traditional
political communication, which is often scripted, formal, and disconnected from citizens'
everyday lives—especially in times of crisis. Zelenskiy's approach fits the concept of
"personalization of politics,” as defined by Lilleker and Koc-Michalska (2017), in which
political people portray themselves as accessible, approachable individuals rather than cold,

impersonal bureaucrats.

Additionally, Zelenskiy's use of social media during the invasion is a prime example of
the "affective turn™ in political communication, which is defined by academics like Papacharissi
(2015) as the preference for narrative coherence and emotional resonance above strictly

informative material. Zelenskiy has continuously presented the Ukrainian war on platforms
4
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such as Telegram as a moral and existential struggle for freedom and democracy, rather than
merely a geopolitical one. This framework appeals to foreign spectators and political actors as
well as the Ukrainian people by drawing on global democratic principles. This kind of very
emotional communication may inspire strong forms of solidarity, spurring group action and

maintaining resilience in the face of hardship, claims Castells (2009).

Considering Ukraine's media consumption during the war, Zelenskiy's communication
approach becomes even more significant. According to studies by Shehata and Strémback
(2020), people's media consumption patterns frequently change significantly during times of
crisis, with people gravitating to sources that provide unfiltered information and real-time
updates. Due to the disruptions brought about by the invasion, social media in Ukraine swiftly
replaced traditional news sources as the main source of information for the vast majority of the
public. According to a survey conducted by the Kyiv International Institute of Sociology
(2022), 59% of Ukrainians identified social media as their main source of news during the early
months of the war, with President Zelenskiy’s social media channels being among the most
trusted. This reliance on digital platforms underscores the strategic importance of Zelenskiy’s

decision to focus on these mediums for his wartime communication.

The Situational Crisis Communication Theory (SCCT), developed by Coombs (2019),
represents a crisis communication theory that may be used to analyze Zelenskiy's
communication efficacy. According to SCCT, leaders need to modify their communication
tactics according to the particulars of the crisis, keeping in mind the general socio-political
context, public perceptions, and emotional reactions. Zelenskiy has skillfully used SCCT
principles in the situation of Ukraine, establishing himself as an open, strong, and
compassionate leader who is aware of the hardships faced by ordinary citizens. Zelenskiy's

communication campaign, which constantly reinforces messages of resistance, solidarity, and



CEU eTD Collection

optimism, has been essential in influencing public opinion and creating a feeling of purpose

among the populace.

Moreover, it is important to pay attention to Zelenskiy's global communication actions.
His videotaped remarks to foreign parliaments, together with his frequent posts on social media
in both English and Ukrainian, have played a significant role in mobilizing international support
for Ukraine. Political leaders in the digital era frequently have to modify their communications
to appeal to a variety of audiences, including domestic and foreign, governmental and civilian
ones, as noted by Gurevitch, Coleman, and Blumler (2009). Zelenskiy's accomplishment in
achieving this is demonstrated by the extensive backing Ukraine has received from other

countries, in the form of both military and humanitarian help.

With an emphasis on the role that form plays in comparison to content in the context of
President Zelenskiy's social media presence during the Russian invasion of Ukraine, this
research aims to investigate the dynamics of communication strategy during times of crisis. A
key question guiding this research is: How does the form of information delivery influence the
success of Volodymyr Zelenskiy's communication strategy compared to the content of the
information? The hypothesis proposes that the way information is presented may have a
stronger influence on the effectiveness of Zelenskiy's communication strategy than the content

itself.

The primary source base includes 4 242 Telegram posts by President Zelenskiy between
February 24, 2022, and February 24, 2024, gathered through automated data collection
methods. These posts were analyzed in both Ukrainian and English languages, with data on

engagement (reactions and views) used to assess the effectiveness of the communication.

Thus, the purpose of this research is to offer a thorough examination of President

Zelenskiy's outreach strategy during the Russian invasion of Ukraine, with an emphasis on his
6
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usage of social media. This study looks at the platforms he uses, the content, tone, form, and
structure of his communications, to identify the elements that have influenced his
communication's efficacy. This study adds to the expanding corpus of research on the function
of digital media in modern political leadership by combining content analysis with theoretical

frameworks from political communication and crisis communication.
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CHAPTER 1

1.1 Theoretical Frameworks of Political Communication

Research and Their Characteristics in Armed Conflict Situations.

A crucial field of research within the more general political science and communication
studies disciplines is political communication. It covers the channels by which information is
shared between the public, media, and political players, influencing public opinion, political
conduct, and the course of policy. This area of study becomes especially important during times
of armed conflict, as communication tactics may affect how the war plays out and how it is seen

both at the national and international levels.

With early writings by Aristotle on rhetoric and Plato on dialogue offering fundamental
insights into the persuasive power of communication in political situations, the academic study
of political communication has origins in classical antiquity. However, the development of
political communication as a separate academic discipline was spurred by the mass media’s
expansion and the necessity to comprehend how it affected political processes in the early 20th
century. Key theories that are still relevant today emerged in the early 20th century. One such
theory is the hypodermic needle model, often known as the magic bullet hypothesis, which
proposes that media messages have a consistent, potent, and direct influence on an audience
that is passive (Lowery and DeFleur, 1995). Although this model has since been critiqued and

refined, it laid the groundwork for subsequent theories in media effects.

The study of political communication underwent a substantial transition in the years
following World War I1, especially with the introduction of empirical research techniques. Paul
Lazarsfeld, Bernard Berelson, and Hazel Gaudet presented the two-step flow of communication
theory in their 1944 study "The People's Choice,”" which questioned the idea of direct media

8
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effects. Instead, they proposed that media influences are mediated by "opinion leaders," who
interpret and disseminate information to less engaged public segments (Lazarsfeld, Berelson,
and Gaudet, 1944). This theory established the notion that interpersonal contact is crucial in

influencing political attitudes and emphasized the intricacy of media influences.

As this field advanced, academics created increasingly complex theories to describe how
the media affects public opinion and political conduct. According to the agenda-setting theory,
which was put out by Maxwell McCombs and Donald Shaw in their 1972 study, the media
significantly influences the public's perception of critical problems by drawing attention to
some while ignoring others. The study of political communication during conflicts has
benefited greatly from this theory, as it highlights some aspects of the conflict (e.g., violations
of human rights, military victories) while downplaying others (e.g., civilian casualties,

diplomatic efforts) (McCombs and Shaw, 1972).

Through the processes of framing and priming, the media not only sets the agenda but also
significantly influences public opinion on subjects. According to framing theory, the way
information is conveyed—whether by language, images, or the setting in which it is given—
can have a big impact on how the general public interprets events. For instance, a war presented
as a "humanitarian intervention" can get greater support from the general public than one
presented as an "invasion" (Entman, 1993). Framing is a potent technique in political
communication because of the media's capacity to sway public opinion by emphasizing some

parts of a story while leaving out others, especially in times of war when public support is vital.

Priming, which is closely associated with framing, addresses how the media shapes the
standards by which the general public assesses political figures and problems. For example, the
public is more likely to evaluate a leader's performance based on their perceived efficacy in

handling military matters than on other factors like economic policy or domestic welfare if the
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media consistently highlights the leader's military decisions made during a conflict (lyengar
and Kinder, 1987). Because of its ability to dramatically influence public opinion, this selective

emphasis on priming makes it a crucial part of political communication during wars.

The propaganda model provides a critical viewpoint on the function of the media in
political communication, particularly during wars. It was established by Edward Herman and
Noam Chomsky in their key work "Manufacturing Consent™ (1988). This concept holds that
the interests of powerful elites, such as the government and corporate entities, have a significant
effect on media content, resulting in a systematic bias that advances these groups' goals. The
model specifies five filters that impact media content: media ownership, advertising as the main
revenue stream, news reporting from influential sources, flak as a tool for media discipline, and

anti-communist or other ideology as a control mechanism.

In the context of armed conflicts, the propaganda model implies that media coverage is
typically biased to favor the narrative that fits with the goals of strong players, such as the
government or military. This may lead to the concealment of information that could contradict
the official narrative and the marginalization of dissident voices. For example, the American
mainstream media during the Irag War mostly supported the government's claim that weapons
of mass destruction existed, even in the face of overwhelming evidence to the contrary (Herman

and Chomsky, 1988).

The development of digital media has had a profound impact on political communication,
especially in times of war. Political actors now rely heavily on social media platforms like
Facebook, Instagram, and Twitter to interact with the public directly, bypassing conventional
media intermediaries. As a result of this change, new theoretical frameworks have emerged to

explain the dynamics of political communication in the digital era.

10
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One such framework is the networked public sphere argues that digital technologies have
created a more decentralized and participatory public sphere, where information flows more
freely and a greater diversity of voices can be heard. This has profound implications for political
communication during conflicts, as it allows for real-time dissemination of information and

enables grassroots movements to challenge official narratives (Benkler, 2006).

The idea of media convergence runs parallel to the networked public sphere. Jenkins draws
attention to the growing blurring of the lines separating various media genres, with social media,
user-generated content, and traditional media all affecting and overlapping with one another.
Due to this confluence, there are now new platforms for political involvement and storytelling
that allow individuals to create and share political information, changing public opinion in

previously unheard-of ways (Jenkins, 2006).

The emergence of cyber warfare, in which state and non-state actors employ digital
instruments to sway public opinion, disrupt enemies’ communication plans, and carry out
psychological operations, is another development brought about by the digital age. In the
context of armed conflicts, when digital platforms may be used to propagate misinformation,

sway public opinion, and demoralize opposing soldiers, cyber warfare is especially relevant.

For instance, both parties in the Russian-Ukrainian war are using advanced digital tactics
to influence both local and foreign audiences. Particularly Russia has been accused of utilizing
social media platforms to disseminate false information and confuse both the international
community and the people of Ukraine. These initiatives are frequently in tandem with broader
military and political plans, underscoring the contemporary era's growing integration of cyber

and kinetic warfare (Rid, 2013).

The media's role in shaping public perception during conflicts cannot be overstated.

Through agenda-setting, framing, and priming, the media can influence how the public
11
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understands and reacts to conflicts. This can thus have a big impact on the military and political

tactics that governments use.

The emergence of real-time reporting and the 24-hour news cycle have increased the
media's impact in more recent wars. Often referred to be the "first televised war," the Gulf War
of 1991 showed how live broadcasts may influence public opinion. Social media’s introduction
has advanced this by enabling the rapid dissemination of data and pictures from war areas,
which may swiftly sway public opinion and put pressure on governments to act (Hoskins and

O'Loughlin, 2010).

Theoretical underpinnings of political communication offer a thorough framework for
comprehending the flow and use of information for political purposes, especially in the setting
of armed conflicts. Technology breakthroughs, historical changes, and the strategic goals of
those engaged all have an impact on the complex and dynamic interactions that occur between

the media, political players, and the general public.

Political communication research must advance in step with the evolving nature of armed
conflicts in the digital era. In their assessments, researchers need to consider the effects of
digital media, cyberwarfare, and the evolving public sphere. By doing so, they will be able to
comprehend the function that communication plays in disputes and how it may affect how

things turn out in the long run.

1.2 Social Media's Impact on Political Communication

Over the past century, the media's role in political communication has changed
dramatically. As technology has advanced, political messages have been created and distributed

differently, starting with radio, and continuing with television and the Internet. In the past,
12
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traditional mass media—such as newspapers and television—had a monopoly-like hold on
political information, serving as gatekeepers to regulate the public's access to information
(McQuail, 2010). However, this paradigm started to be challenged by the advent of the Internet
in the late 20th century, which made it possible for more participatory and decentralized forms

of communication to arise (Castells, 2009).

The rise of social media in the early 21st century further accelerated this shift, providing
platforms where political actors could engage directly with citizens, bypassing traditional media
gatekeepers (Bennett and Segerberg, 2013). Social media promotes many-to-many
communication, in contrast to traditional media, which usually uses a one-to-many
communication paradigm. This enables a more engaging and participatory political discourse
(Chadwick, 2013). This change has affected political communication dynamics as well as the

tactics used by political players to sway public opinion and rally followers.

Social media's function in political mobilization is among its most important contributions
to political communication. According to Tufekci (2017), social media platforms have shown
to be effective instruments for organizing and overseeing political actions, ranging from large-
scale demonstrations to grassroots movements. Social media is becoming essential for political
activists and campaigners because of its rapid information dissemination and real-time action

coordination capabilities.

One of the most important examples of social media's impact on political mobilization is
the Arab Spring of 2010-2011. In states like Tunisia, Egypt, and Libya social media platforms
like Facebook and Twitter were widely used to plan protests, disseminate information, and rally
support for democratic movements abroad (Howard and Hussain, 2011). Scholars have
emphasized how social media facilitated the evasion of activists from state-run media, hence
enabling the dissemination of regime-critical material and enabling the coordination of mass

mobilization campaigns (Aday et al., 2012).
13
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Similar to this, social media has proven crucial in energizing people in the context of
electoral politics. A prominent example of how social media platforms like Facebook and
YouTube were strategically used to attract younger voters, collect money, and develop a
grassroots movement during Barack Obama's 2008 presidential campaign is that campaign's

electoral success (Kreiss, 2012).

There are a few important aspects that contribute to social media's efficacy in political
mobilization. First, social media platforms make it possible for the information to spread
quickly and allow political players to interact in real-time with big audiences (Tufekci, 2017).
When timing is crucial, such as during protests or political campaigns, this immediacy is very

useful.

Second, social media makes it possible to establish online groups that help supporters
develop a feeling of unity and shared identity (Bennett and Segerberg, 2013). According to
Sunstein (2001), these groups frequently behave as echo chambers, reinforcing common values
and ideas that can promote unity and inspire collective action. Political actors may contact
directly with their followers because of social media's interactive character, which can serve as
a strong incentive for political engagement by creating a sense of personal connection

(Papacharissi, 2015).

Lastly, data-driven campaigning and microtargeting are made possible by social media
platforms. Political campaigns can increase the relevance and effect of their communication
efforts by customizing messages to target demographic groups through the analysis of user data
(Kreiss, 2016). Voter turnout is increased, and indecisive voters are mobilized especially well

by this focused approach to political communication (Hersh, 2015).

Social media now plays a crucial function in the shaping of public opinion in addition to
its role in political mobilization. Agenda-setting and framing theories, which have historically

been connected to mass media, are being used more and more in the context of social media
14



CEU eTD Collection

(McCombs and Shaw, 1972; Entman, 1993). According to these views, social media
presentations and discussions of topics have a big impact on how the general public feels and

perceives them.

According to the agenda-setting approach, which emphasizes some topics while
downplaying others, the media does not teach people what to think; rather, it tells them what to
think about (McCombs and Shaw, 1972). This agenda-setting role is not exclusively held by
traditional media sources in the social media landscape. Rather, it is distributed across a larger
group of participants, such as influential people, members of the general public, and political

elites who participate in the online discourse (Meraz, 2011).

Trending topics on social media platforms such as Twitter have the potential to impact the
media agenda, making them crucial venues for agenda-setting. Studies have indicated that
topics gaining popularity on social media platforms frequently get more attention from
conventional media sources, indicating the intermedia agenda-setting capabilities of social
media (Vargo, Guo, McCombs, and Shaw, 2014). This dynamic has important ramifications for
political communication because it gives political players the ability to influence media

coverage by sparking online debates about particular topics.

In the context of social media, framing theory—which examines how topics are presented
to shape public interpretation—is also quite relevant (Entman, 1993). Due to social media's
decentralized structure, different frames might fight for supremacy in public debate, making the

media landscape more fractured but also more pluralistic (D'Angelo and Kuypers, 2010).

Through savvy utilization of hashtags, memes, and viral material, political actors
frequently employ social media to promote particular frames that support their goals (Borah,
2011). The #MeToo campaign, for example, used framing on social media to draw attention to
issues of sexual harassment and assault, greatly affecting public opinion and resulting in

concrete legislative changes (Fileborn and Loney-Howes, 2019). Social media's capacity to
15
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highlight some narratives while marginalizing others highlights how influential it is in shaping

public opinion.

But social media's pluralistic structure may also result in the spread of opposing viewpoints,
escalating political divisiveness. Social media may aggravate ideological divisions by
generating echo chambers where users are exposed exclusively to material that validates their
views. Confirmation bias is the tendency for people to gravitate toward content that confirms

their own opinions (Sunstein, 2001).

While social media offers numerous opportunities for enhancing political communication,
it also presents significant challenges. These challenges can undermine the quality of political

discourse and have serious implications for democratic governance.

One of the most pressing concerns regarding social media in political communication is
the spread of misinformation and disinformation. The structure of social media platforms,
which prioritizes content that generates high levels of engagement, often leads to the
amplification of sensational or misleading information (VVosoughi, Roy, and Aral, 2018). This
can distort public perceptions and contribute to the spread of false narratives, particularly during

critical moments like elections or political crises (Tucker et al., 2018).

Automated bots and organized disinformation operations can artificially increase the
prominence of specific narratives on social media, contributing to the spread of misinformation
(Ferrara et al., 2016). The extensive use of misinformation during the 2016 U.S. presidential
election is evidence that both state and non-state actors have utilized these strategies to sway

public opinion and obstruct democratic processes (Howard, Kollanyi, and Woolley, 2016).

The echo chamber effect, in which users are predominantly exposed to material that
confirms their own opinions, is another major issue brought about by social media (Sunstein,

2001). By deepening ideological divisions and restricting exposure to opposing viewpoints, this

16
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phenomenon may exacerbate political polarization (Pariser, 2011). Social media algorithms,
which filter material according to user preferences to increase user engagement, frequently
make matters worse by isolating users from competing ideas through the creation of "filter

bubbles™" (Bakshy, Messing, and Adamic, 2015).

The echo chamber effect creates a more hostile and less deliberative atmosphere, which
not only divides public opinion but also degrades the standard of political debate. Users who
only get material that supports their opinions are less inclined to converse productively with
others who disagree with them, which creates a more polarized and divisive public realm

(Benkler, Faris, and Roberts, 2018).

Another emerging worry in political communication is the ethical implications of social
media. Privacy and permission are called into question when personal data is used for micro-
targeting in political campaigns, especially when consumers are not aware that their data is
being gathered and exploited. The possibility for improper use of social media data in political
campaigns was brought to light by the Cambridge Analytica incident, in which millions of
Facebook users' personal information was obtained without their authorization and used to
influence the 2016 U.S. presidential election (Isaak and Hanna, 2018). Calls for more regulation
and openness surrounding the gathering and use of personal data in political communication

have resulted from this.

In addition, there are a lot of difficulties with the social media platform content moderation
problem. Although social media companies have put standards in place to deal with harmful
content, disinformation, and hate speech, these regulations are frequently handled
inconsistently, giving rise to claims of prejudice and censorship (Gillespie, 2018). Maintaining
the integrity of public debate while defending free speech is a difficult and constant task that

calls for serious thought and control.
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Social media’s function in political communication will continue to be a crucial subject as
it develops. The next studies and policies must tackle the intricate relationship among social
media, politics, and democracy. This will help to maximize the benefits of these platforms for

the general welfare while minimizing the threats they represent to democratic processes.

1.3 Assessment Criteria for the Success of President Zelenskiy's

Social Media Communication Strategy.

Evaluating communication tactics is crucial to comprehending the impact and efficacy of
political actors' use of these tactics in influencing public opinion and rallying support during
times of crisis. Strategies for political communication are created with specific goals in mind,
like increasing public awareness, garnering support, or influencing the views and behavior of
the intended audience. However, there are several obstacles in determining how effective these
tactics are, particularly when it comes to social media. These difficulties arise from the
complexity of social media platforms, where a wide range of variables interact in ways that
might mask the direct effects of a communication strategy, such as user engagement, content
virality, and audience sentiment. Nevertheless, establishing clear criteria for evaluating the

effectiveness of such strategies is crucial for both academic analysis and practical application.

President VVolodymyr Zelenskiy has gained international recognition since the start of the
Russian invasion of Ukraine in 2022 and is known for his skillful use of social media to interact
with both local and foreign audiences. His communication approach is well known for being
quite successful, especially when it comes to gaining a lot of support and keeping up a high
level of involvement on different social media platforms. To frame the story of Ukraine's battle
against Russian aggression, inspire worldwide solidarity, and maintain the spirit of the

Ukrainian people, Zelenskiy's use of social media has been essential.
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Understanding "social media logic" is essential to comprehending the dynamics of digital
platform communication. The procedures, practices, and rules that influence social media
interactions are referred to as social media logic. These include the datafication, connectivity,
popularity, and programmability principles, all of which have a big impact on how successful

a communication strategy is (Dijck and Poell 2013).

Programmability is a reference to the capacity of social media platforms to influence user
interactions by giving particular kinds of content a higher priority through algorithms.
Zelenskiy makes sure a large audience sees his messages by crafting them to fit these
algorithms. For instance, the use of emotionally charged language and visually captivating

content raises the possibility that his posts will be boosted by the platform's algorithms.

Social media networks frequently give preference to material that receives a lot of likes,
shares, and comments, this is a reference to popularity. Zelenskiy's communication plan makes
good use of this idea by creating material that would probably resonate with his audience and
get more exposure. The fact that his videos go viral and are often shared on many platforms is

proof that this strategy works.

Connectivity presents the fact that social media makes it easier for users to build networks,
which speeds up the quick dissemination of information across various groups. Zelenskiy's
approach makes use of these networks by promoting communication and involvement with his
material, which expands its audience. He further improves connectedness by clear calls to

action in his postings, which helps his messaging resonate with a variety of audiences.

Datafication refers to large volumes of data on user interactions that are gathered by social
media platforms, and this data may be utilized to improve and streamline communication
tactics. Zelenskiy's staff probably makes use of this data to track how well his postings do and

modify their strategy according to what the public responds to the most. His communication
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approach may be continuously improved through this iterative process, guaranteeing its efficacy

throughout time.

To systematically evaluate the effectiveness of Zelenskiy’s communication strategy,
several key criteria can be employed. These criteria provide a framework for assessing the

impact of his social media efforts on various dimensions.
Engagement Metrics:

A post's likes, shares, comments, and retweets are examples of engagement metrics.
Elevated levels of engagement signify that the audience is finding the information meaningful
and is being motivated to participate in it. When it comes to Zelenskiy, his postings frequently

garner millions of reactions, indicating a high level of popular interest and engagement.
Audience Reach:

The amount of material that is viewed and shared across various social networks is referred
to as audience reach. This measure is crucial for evaluating a communication strategy's overall
visibility. Zelenskiy appears to have a far wider audience than just the people in Ukraine, based

on his extensive social media presence and the international attention his views have received.
Sentiment Analysis:

Sentiment analysis measures the emotional tone of audience reactions to determine how
they are responding to the information as a whole. While negative feelings might imply
criticism or dissatisfaction, positive sentiment conveys support and approval. Understanding
the tone of shares and comments may help determine how well Zelenskiy's messaging elicits

the intended emotional reaction from his audience.

Content Virality:
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The term "virality" describes the rate and volume of material distribution across various
channels. Highly viral material is an effective strategy for influencing public opinion since it
travels quickly and reaches a wide audience. Zelenskiy's frequently popular video messages are

essential to keeping his communication efforts visible and relevant.
Message Consistency and Adaptability:

Effective communication strategies are flexible enough to adjust to changing conditions,
but they also retain a constant core message. Themes of resistance, resiliency, and solidarity are
constantly emphasized in Zelenskiy's propaganda, and they have persisted throughout the battle.
In addition, he has been able to retain the resonance and effect of his teachings by changing

their tone and focus on reaction to certain circumstances.

Zelenskiy's communication plan is highly effective in all respects when these criteria are
applied. His social media postings receive millions of likes, shares, and comments, indicating
a strong audience connection. He often receives significant levels of interaction from his
audience. His story is extensively circulated and stays at the forefront of public conversation

due to the vast reach and viral nature of his messaging.

In conclusion, a mix of skillfully written narratives, judicious use of visual content, and a
thorough comprehension of social media dynamics may be credited with President Zelenskiy's
communication strategy's success on social media. Through the application of social media
logic and a focus on essential elements that connect with his audience, Zelenskiy has increased
and effectively maintained his leadership presence throughout an unprecedented moment of
crisis. The above-mentioned criteria offer a thorough framework for assessing the effectiveness
of his communication approach, which has not only sparked support inside Ukraine but also

garnered a great deal of attention and solidarity from across the world.
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1.4. Utilizing Content Analysis to Examine President Zelenskiy's
Social Media Communication Strategy.

Content analysis, a well-established research method within the social sciences, has
increasingly become a vital tool in political communication studies, particularly in analyzing
the vast amount of data generated by political actors on digital platforms. Global attention has
been drawn to President Volodymyr Zelenskiy's social media strategy in light of the Russian
invasion of Ukraine in 2022. One of Zelenskiy's most important tools for communicating with
audiences both domestically and abroad is social media, which presents an unrivaled chance to

examine how a political leader handles crises through digital communication.

Content analysis is a research technique used to systematically analyze the content of
communication. To find patterns, themes, or trends, it entails coding and classifying text,
pictures, or videos. To enable researchers to systematically examine big datasets, the objective
is to transform qualitative data into a format suitable for quantitative analysis (Krippendorff,
2018). Content analysis, which was first applied in media studies, has developed to handle the
complexity of new digital environments, such as social media, where enormous volumes of

text, multimedia, and user interactions are produced daily.

The capacity of content analysis to manage big datasets while preserving impartiality is
one of its key benefits. According to Neuendorf (2017), content analysis makes it possible to
examine communication materials in a methodical and repeatable way, which is crucial for the
validity of the results. Political communication study benefits greatly from this approach as
public comments, speeches, and media appearances by leaders provide an extensive amount of
data. Through performing content analysis on social media, researchers may monitor and
contrast the frequency of specific themes, messages, or phrases over time, giving them valuable

insights into the communication tactics used by political actors.
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Content analysis has been crucial in the field of political communication in detecting and
dissecting the tactics political leaders employ to influence public opinion. Researchers may
measure the rhetorical strategies and narrative frameworks politicians use by looking at political
speeches, news media coverage, and now social media material (Holtz-Bacha & Norris, 2011).
This approach has been particularly beneficial in election studies when political figures design
messages specifically aimed at particular voter categories. However, it has also been extended
to the research of communication during crises, like Zelenskiy's response to the Russian

invasion.

Content analysis has been used in several studies to examine the communication of political
leaders during times of war. For instance, Althaus et al. (2009) examined how US presidents
have presented military operations using content analysis, concentrating on the rhetorical
techniques employed to defend foreign policy choices to audiences at both domestic and
international levels. Comparably, Coombs (2019) investigated crisis communication tactics in
business and government reactions to catastrophes using text analysis. These precedents inform
the analysis of Zelenskiy's communication, as his messaging during the war reflects a blend of

crisis management, wartime leadership, and international diplomacy.

While content analysis provides insightful information on Zelenskiy's communication
strategy, there are several issues with the process when it comes to social media content. The
multimodal aspect of social media posts—which frequently incorporate text with pictures,
videos, and other multimedia elements—presents one difficulty. Textual analysis is the main
emphasis of traditional content analysis. However, it needs to be modified to incorporate a
multimodal approach that takes into consideration the importance of visual and audio features

when used in digital political communication.

The dynamic interaction between users and the material presents another difficulty when

assessing social media content. In contrast with traditional media, which often only allows for
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one-way contact, social media platforms provide two-way dialogue between public figures and
their audience. User activities can affect a post's effect and reach, including likes, shares, and
comments. Therefore, to properly comprehend the influence of these messages on the audience
and the larger discourse, content analysis—while useful in shedding light on the messages
generated by political leaders—must be combined with additional techniques, such as sentiment

analysis or network analysis.

At last, how political information is viewed and shared on social media sites is also
influenced by the algorithms that control them. Posts with higher levels of interaction are
frequently picked up by algorithms and shared with a wider audience. As a result, there is a
feedback loop wherein some content—especially ones that are emotionally charged—has a
higher chance of getting pushed. Although content analysis can reveal messaging patterns, it is
necessary to consider platform-specific dynamics to comprehend how messages are prioritized

and shared by social media sites like Facebook and Twitter.

To reflect the complexity of digital political communication, more studies on this topic
should incorporate sentiment analysis, network analysis, and platform-specific investigations.
Analyzing political behavior and public involvement in times of crisis and beyond will need a
knowledge of the mechanics and effects of material on social media, as this platform continues

to play a vital role in political leadership.
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CHAPTER 2

2.1 Overview of the President's Communication Strategy:

Zelenskiy's Approach on Social Media.

President Volodymyr Zelenskiy’s communication strategy in social media during the
Russian invasion of Ukraine demonstrates a remarkable adaptation to the rapidly evolving
landscape of digital political communication. Zelenskiy, who came into power with an already
established social media presence from his time as a television actor and producer, harnessed
these platforms to foster a direct connection with both domestic and international audiences.
His strategy is characterized by the effective use of social media tools, including emotional
storytelling, strategic messaging, and the exploitation of viral content, which have contributed

significantly to his public image and Ukraine’s international standing during the war.

Zelenskiy’s pre-existing familiarity with mass communication, coupled with his
understanding of the power of social media, allowed him to deploy platforms like Telegram as
one of the essential tools in his crisis communication efforts. “Telegram is the main source of
information in society according to our research” claims Budanov (Ilerpenko, 2024). Before
the Russian invasion, Zelenskiy had already cultivated a substantial audience, which positioned
him uniquely to utilize social media as a primary vehicle for political messaging during the war.
His social media accounts, including both official and personal pages, became key channels for
disseminating information, rallying domestic and international support, and maintaining the
morale of the Ukrainian population. Before the invasion, 27% trusted Zelenskiy and in the first
days of the full-scale war, 91% of Ukrainians supported President VVolodymyr Zelenskiy's

(Couionoriuna rpymna Peiitunr 2022).
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Zelenskiy's ability to blend several methods of interaction to suit varied target groups has
been one of the strategy's standout aspects. He regularly makes emotional pleas, speaking
directly to the Ukrainian people in a way that blends sensitivity on a personal level with
resilience on a national one. His messaging to the international community changes to a more
formal diplomatic discourse, emphasizing the conflict's global ramifications, appealing for help,

and preserving Ukraine's standing in the international community.

His approach is centered on relatability and authenticity, which he expresses through
informal communication techniques like messages and selfie videos that show him in casual
attire and frequently from unidentified locations to highlight his role as a leader actively taking
part in the defense of his nation. By humanizing him and setting him apart from other
politicians, these strategies have strengthened Zelenskiy's appeal to the general people. His
lessons become not simply educational but also emotionally stirring as a result of his deft

utilization of personal narrative and references to particular war victims.

The goal of Zelenskiy's team is to deliberately increase the reach of his messaging by
utilizing viral material. Millions of people have watched video addresses, which are instantly
shared on many media. These films often become viral, with excerpts appearing in traditional
media sources throughout the world as well as on social media. Zelenskiy has been able to stay
relevant in the international conversation about the conflict by depending on forms that are

readily shared and emotionally relatable to a wide audience.

In addition, he frequently addresses certain international leaders or groups with direct
demands to action, be it for sanctions on Russia, military support, or humanitarian aid. Through

converting social media participation into real political and military support, these direct pleas
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have played a critical role in maintaining Ukraine's status as a top issue on the international

agenda.

Zelenskiy has difficulties despite the effectiveness of his communication plan, especially
in light of the constantly changing social media landscape and the need to modify his message
for various audiences and cultural situations. Even if his communication style is excellent, it
needs to change all the time to keep his listeners from becoming tired of him, especially as the
battle continues. Furthermore, it can be difficult to strike a balance between the urgency of
social media and the requirement for cautious diplomatic messages, especially when delicate

international addresses are involved.

2.2 Content analysis of President Zelenskiy's publications on the

Telegram social network.

The content analysis approach was utilized to examine the communication's content by
President Zelenskiy. A qualitative method was used for the analysis, with a focus on Zelenskiy's
communication style and language use. President Zelenskiy's political communication structure

and important categories were made clear through content analysis.

4,242 posts from President Zelenskiy's official Telegram account, automatically
collected using Python, were included in the research. Two main factors were considered when
selecting this platform: 1) The capacity to use outside services to automate data collecting; and
2) a large base of subscribers (732,000 as of June 2024). Even though Zelenskiy's other social
media platforms—Facebook, X, and Instagram—are also quite popular, the automation of data
collecting is hampered by their complex site architecture.
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The study captured two years, starting on February 24, 2022, the day after Russia began
its full-scale invasion and ending on February 24, 2024. Photos and videos were not included
in the analysis; only textual information was included. Every post—both in Ukrainian and

English—was examined in its unaltered original form.

Each post's textual content was accompanied by information on the publishing dates,
audience engagement, and reach metrics. The number of views and reactions to Telegram
postings served as a gauge for audience reach and engagement. Notably, since automated data
collecting cannot differentiate between emotional responses, Telegram reactions are not

classified as good or negative.

A coding table with the category name, numerical code, and keywords in both Ukrainian
and English was made based on the criteria of the approach (Appendix 1). The purpose of this

table is to arrange keywords for the methodical examination of Zelenskiy's publications.

An inductive procedure was used to pick the units of analysis (keywords), which arose
directly from the data when words appeared in the material that was analyzed. To ensure that
the keywords accurately represented the themes found in the text, an inductive technique was
used over a deductive one to exclude any preconceived preconceptions about the content. A
deductive approach that relied on prior research or individual interpretations of communication
frameworks may have resulted in important concepts being either completely missed or

insufficiently represented, which would have limited the analysis's scope.

There were two different sets of linguistic units created for the purpose of this study.
Ten keywords from each set were selected from various postings and placed into carefully
considered theme groups. Because the dataset contained postings written in both Ukrainian and
English, it was necessary to use a dual-set technique. Posts with text in both languages were

frequently found. To guarantee that the analysis was consistent throughout languages and fully
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caught the meaning in each linguistic context, the English keywords that were picked had a

close correspondence to their Ukrainian equivalents.

The word roots, which were closely related to the chosen theme categories, served as
the units of analysis. For instance, the term "Terror" was expanded to include all comparable
concepts, including "terrorism,"” "terrorist,” "terrorize,” and any other phrases that were similar.
This method made it possible to analyze word variants associated with a single subject in great

detail, allowing for the capture of subtle aspects of the theme's expression in the data.

To address the research objectives and categorize the units of analysis, five thematic

categories were identified:

Reaction to the violence of Russia: This category focuses on posts that demonstrate
Russia's involvement in the invasion, its role in acts of aggression, and its responsibility for war
crimes. The intention is to identify content that emphasizes Russia’s accountability in the
conflict. Detailed statistics regarding the frequency and context of these keywords are provided

in Appendix 2.

Appeal to the global community: Posts within this category call upon the global
community to act in support of Ukraine. This includes appeals for military aid, the imposition
of sanctions on Russia, and expressions of gratitude to international partners for their solidarity

and assistance. The category with detailed usage data is presented in Appendix 3.

Encouragement of moral stability: The keywords in this category convey messages
aimed primarily at internal audiences, fostering resilience, perseverance, and national pride.
The language in these posts is often emotionally charged and carries a positive tone,
encouraging citizens to believe in victory and maintain their morale throughout the conflict.

Keywords with the corresponding data are presented in Appendix 4.
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Actions used to resist aggression: This category includes posts that report on the
efforts made by key national institutions, such as the President, the Cabinet of Ministers, the
Verkhovna Rada, the National Security Council, and other leading bodies, to strengthen
Ukraine’s military capabilities and address the destructive consequences of the war. These posts
target both domestic and international audiences, reflecting efforts to communicate actions
taken at the highest levels. Keywords were categorized under this theme, with statistics

available in Appendix 5.

Expressing condolences to the affected: Posts categorized here reflect expressions of
sympathy towards both military and civilian victims of the conflict, as well as support for
prisoners of war and the families of the deceased. The emotional weight of these posts is
conveyed through specific keywords, and usage data for this category is provided in Appendix

6.

By applying this keyword-based categorization across multiple thematic areas, the
analysis was able to systematically map out the key communication patterns present in the
content. Each category not only served a distinct purpose but also helped reveal how different
narratives were constructed and disseminated to both domestic and international audiences.
This thematic breakdown allowed for a more nuanced understanding of the ongoing information

exchange and the role it plays in shaping public perception during the conflict.

To reduce the risk of coding errors, qualitative and mixed data analysis was carried out
using the computer software MAXQDA. The process involved searching for keywords within
the Telegram data set, verifying the relevance of search results to the respective categories, and

then applying automatic coding. The keyword coding outcomes are detailed in Appendix 7.

It's important to mention that text segments in the analysis can be assigned to multiple

thematic categories simultaneously. The analysis results are shown as the frequency of word
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usage within the text, rather than the percentage of coded segments associated with specific

categories (Table 1).

Table 1
Keyword usage statistics by category
Number of Frequency of keywords in the

Category keywords posts, %

Reaction to the violence of Russia 8332 25,59

Appeal to the global community 8327 25,57
Encouragement of moral stability 8826 27,2

Actions used to resist aggression 5165 15,85

Expressing condolences to the 1920 5,89

affected

The category "Reaction to the violence of Russia" accounts for 25.59% of the postings
examined (Table 1), reflecting the political leader's reaction to the aggressor's actions. The
wording used in most posts in this category was intended to arouse feelings of indignation,
unfairness, and moral clarity about the issue. The posts frequently described violent atrocities,
war crimes, and violations of human rights that were ascribed to the aggressor. Words like
"war," "aggression,” "murder,” and "crime" featured regularly, often accompanied by imagery
that underscored the brutal nature of the aggressor's actions. Framing the Aggressor as an
Enemy of Humanity is highly visible. The political leader’s communications consistently
framed the aggressor as not only an enemy of the state but also as a violator of universal human
values. By portraying the battle as one of morality, this framing helped to delegitimize the
aggressor's acts in the eyes of both domestic and foreign audiences. These posts were all filled
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with emotionally charged language. Words like "murder" and "terrorism" were employed to
elicit a visceral emotional response from the audience in addition to characterizing the
aggressor's conduct. This phrase created a deep emotional bond with the audience by supporting

the story of victimhood and injustice.

Among the postings, 25.5% were categorized as "Appeals to the global community”
(Table 1). The publications often requested military, financial, or diplomatic support from other

countries. In this area, important words like "aid," "sanctions," "solidarity," and "diplomacy"
were often used. Zelenskiy skillfully presented the dispute as a worldwide problem that
endangered democracy, human rights, and international stability rather than only a domestic
one. This framework had a crucial role in mobilizing support from throughout the globe and
situating the conflict within the larger global war between authoritarianism and democracy.
Posts in this category frequently made direct requests to foreign leaders, nations, or
organizations. These targeted messages were crafted to resonate with specific political and

cultural contexts, ensuring that the leader’s calls for support were both relevant and persuasive

to diverse international audiences.

The most common subject, representing 27.2% of the posts, was the encouragement of
national morale (Table 1). The domestic public was the target audience for these messages.

"Freedom," "unity,” "resilience," and "victory" were among the often used buzzwords. These
communications frequently had an uplifting tone, highlighting the cause's moral dignity and the
certainty of victory. A lot of the postings in this category used emotive storytelling, historical
allusions, and national symbols to instill a feeling of pride and responsibility in the populace.
Invoking images of national heroes, the common battle for independence, and citizen sacrifices,
the leader framed the conflict as an extension of the nation's long-standing struggle for freedom

and sovereignty. One important aspect of this category was the president's use of informal

language and personal narratives. Posts frequently showed the leader in relatable settings and
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used honest, emotive language to establish a connection with the audience. By making the
leader seem more approachable and encouraging a sense of solidarity among the populace, this

strategy served to humanize the leader.

The category "Actions used to resist aggression™ accounts for 15.9% of the postings
(Table 1) and shows the proactive measures the military and administration were taking against
the invader. To imply a feeling of activity and ability, terms like "defense,” "counteroffensive,"
"mobilization,” and "armed forces" were often employed. The goal of the leader's
communication strategy in this area was to reassure audiences, both domestic and foreign, that
the military and government were effectively and actively handling the conflict. The
publications created a narrative of control and development by emphasizing continuing military
operations, strategic triumphs, and the tenacity of the armed forces. Posts frequently contained
extensive information regarding choices made by the government, military activities, and the
distribution of resources. This openness strengthened the leader's reputation as a capable,
resolute person who was actively defending the country by fostering a feeling of accountability

and confidence.

The smallest number of posts (Table 1), 5.9% of the total, were messages of sympathy
and support for the conflict's victims. The texts showed support for both military soldiers and

civilians who had been killed, injured, or otherwise impacted by the violence. "Victims," "loss,"
"memory,” and "families" were among the keywords. Posts in this category highlighted
individual accounts of sacrifice and loss, many of which were quite personal. To personalize
the struggle and emphasize its human consequences, the president often shared personal tales
and alluded to particular victims. This tactic served to keep the public sympathetic to and

supportive of the war effort by portraying the fighting as a shared national tragedy. Condolence

messages were frequently accompanied by calls for national unity, urging the populace to
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remember the martyrs' sacrifices by sticking together and supporting the cause. The story of

shared struggle and common responsibility was strengthened by this framing.

A highly structured and rigorous strategy for political communication in a crisis is shown
by the content analysis. Zelenskiy's rhetoric was deliberately designed to appeal to a variety of
local and foreign audiences while upholding a morally clear, patriotic, and globally responsible
narrative. The leader successfully communicated complicated political concepts in a way that
connected with a wide spectrum of listeners by using emotionally charged language, personal
narrative, and targeted appeals. The approach emphasizes how crucial emotional resonance and
adaptability are to political communication, especially in times of war. Through a moment of
tremendous crisis, the leader managed to unite foreign friends, maintain public support, and
preserve population morale by striking a balance between transparency, action, and emotional

appeal.
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CHAPTER 3

3.1 Elements that enhance the success of Zelenskiy's

communication approach on Telegram.

The next step of this research focuses on investigating whether there is a link between the
described engagement metrics and the use of keywords categorized under different content
analysis themes: "Expressing condolences to the affected,” "Actions used to resist aggression,"
"Encouragement of moral stability,” "Appeal to the global community,” and "Reaction to the
violence of Russia." To explore this relationship, correlation analysis was used. This statistical
method measures the linear relationship between two variables and helps calculate the degree

of their association.

It’s crucial to understand that correlation does not imply causality between variables. A
correlation analysis alone cannot determine the cause, but significant correlations suggest that
additional factors could be at play and should be further explored. Nevertheless, the possibility

of a causal relationship between correlated variables cannot be ruled out.

The analysis was carried out using a dataset that included engagement metrics and the
number of keywords from each category for individual posts. SPSS was employed to calculate

correlation coefficients.

The results (Table 2) demonstrated a direct positive correlation between the thematic
category "Reaction to the violence of Russia" and the number of views and reactions, suggesting
that posts using these keywords tend to receive slightly more views and reactions. Conversely,
a negative correlation was observed between the category "Actions used to resist aggression™

and the number of views and reactions. Additionally, “Appeal to the global community”
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displayed a weak but significant negative correlation with views, indicating that more frequent

appeals are associated with a slight drop in viewership.

Table 2
Expressing |Actions Encourage Reaction to
condolence |used to ment of Appealto |the
s to the resist moral the global |violence of
affected aggression |stability community |Russia
Pearson
Reactions |Correlation |.025 -.134* -.009 -.080** .083**
Sig. (2-tailed|.357 .000 .787 .007 .005
N 4242 4242 4242 4242 4242
Pearson
Views Correlation |.026 -174* -.007 -061* 147
Sig. (2-tailed|.309 .000 .816 .038 .000
N 4242 4242 4242 4242 4242
** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).

Based on this, it is reasonable to hypothesize that the technical features of Zelenskiy's social
media communication strategy may have a stronger influence on its success than the content

itself.

To identify possible technical patterns contributing to higher engagement, 10 of Zelenskiy's
posts with the highest number of views and 10 posts with the highest number of reactions were

analyzed, focusing on:

e The language of communication: a) Ukrainian; b) English.
e The communication format: a) text; b) text with a picture; c) text with a video; d)

video.

Based on the results of the analysis, it was found that the largest number of views on

Telegram are posted in the Ukrainian language (10 out of 10 posts) as we can see in Appendix
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9. Also, posts in the Ukrainian language have the largest number of reactions (7 out of 10 posts),

other posts often combine two languages (Appendix 10).

Regarding the forms of communication, videos with a short text description got the most
views (9 out of 10) (Appendix 9), while posts with text and picture or video got the most

reactions (4 - text and a picture, 4 - text and a video, 2 - text), presented in Appendix 10.

Based on the methodology presented in Chapter 1, | assessed the level of interaction
between President Zelenskiy and his audience on the Telegram social network, focusing on
audience reach and engagement metrics to gauge the effectiveness of his political

communication online.

Audience reach on social media is the most basic form of interaction and is typically for
Telegram measured by the number of views a post receives. Between February 24, 2022, and
February 24, 2024, Zelenskiy's Telegram posts amassed a total of 4,203,904,934 views. The
post with the highest view count was a video posted on December 31, 2022, featuring New
Year's greetings. Additionally, nine of the top ten most viewed posts were addresses from
Zelenskiy to the public, primarily from the early weeks of the full-scale war, categorized under
"Reaction to the violence of Russia" and "Encouragement of moral stability.” These posts
predominantly feature video messages with brief text captions, as detailed in Appendix 9.
Despite the substantial viewership, the number of reactions these posts garnered was relatively

low, ranging from 13 to 48.

Engagement is measured by the number of reactions that a post generates. Over the
analyzed period, Zelenskiy's posts on Telegram received a total of 12,523,545 reactions.
Among these, a notable post from May 15, 2023, which thanked the defenders of Ukraine's
skies, stands out. This selection of posts varies widely in content, topic, language, and form. It
includes holiday greetings, posts about General Zaluzhnyi's resignation, and messages directed

at the global community, as outlined in Appendix 10.



Additional crucial elements enhance Zelenskiy's social media communication approach's
efficacy. These elements can be used as standards to assess how well other political
personalities have used comparable tactics. Zelenskiy has skillfully used his background as a
well-known comedian and his transition to president during a conflict to craft an engaging story.
His portrayal as an everyday guy thrown into exceptional circumstances makes this tale
appealing to both foreign and Ukrainian viewers. His life narrative gives his teachings a more

genuine quality that increases their persuasiveness and relatability.

Zelenskiy's rhetoric is notable for its clarity and depth of passion. He frequently speaks in
simple impactful language that appeals to a wide range of listeners. His rhetoric is intended to
elicit strong feelings of anger against Russian aggression or support for the Ukrainian cause.
Maintaining public attention and rallying support from both domestic and foreign sources

depends on this emotive appeal.

Zelenskiy's image as a heroic leader who perseveres in the face of enormous misfortune is
a recurrent motif in his communications. His public appearances and remarks, which frequently
emphasize his will and commitment to guide Ukraine through the crisis, serve to further solidify
this image. This heroic image has been successful in uniting the Ukrainian people and winning

respect and support from other countries.

Zelenskiy has a very intimate and personal communication style, in contrast to typical
political figures who frequently keep a certain distance from the public. He speaks directly to
the audience, frequently in casual settings and with language that makes him seem personable
and likable. Using this strategy has helped him establish a deep emotional bond with his

audience, which is important for upholding credibility and trust in times of crisis.

The success of Zelenskiy's communication approach on Telegram is driven by a
combination of emotional resonance, strategic use of multimedia, and a consistent narrative that

emphasizes his leadership during a time of war. The examination of the relationship between



engagement metrics and content categories yields important information about the issues that
draw in the largest audience. Though "Reaction to the violence of Russia”-related messages
often garner the greatest interaction, technical elements-like word choice and video usage-seem
to have an even greater influence on viewership and responses overall. Zelenskiy's capacity to
connect with audiences on a national and worldwide level is further enhanced by his command
of language, relatability, and visual presence. As the study progresses, analyzing the
relationship between engagement metrics and content topics will help us better understand how
successful political communication strategies are developed-not only for Zelenskiy but also for
other political personalities facing difficult times. In the end, Zelenskiy's strategy provides an
emotional appeal and authenticity model that has been crucial in sustaining popular support

during the continuing battle.

3.2 Challenges of Zelenskiy’s Social Media Messaging and Its

Global Reception During the Confflict.

When it came to mobilizing international support during the Russian invasion of Ukraine,
President Volodymyr Zelenskiy's social media strategy has been praised for its effectiveness.
However, there were also instances in which he performed less than optimally, especially when
it came to how he addressed certain international audiences. One area in which Zelenskiy's
communication was hindered was when he made requests for financial and military support
from non-Western allies, particularly those in the Global South and those who remained neutral

or non-aligned during the war.

Throughout the battle, Zelenskiy's communication approach was marked by repeated
emotional appeals, emphasizing the suffering of Ukraine and the moral superiority of upholding

democracy against dictatorship. His speeches frequently focused on freedom, human rights, and
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the existential threat that Russia's invasion presented to the democratic order worldwide in
addition to Ukraine. Although this rhetoric resonates with Western friends, where democratic

principles are deeply held, it was less successful in reaching other important foreign audiences.

Zelenskiy framed the war as a struggle for universal ideals in several of his publications to
foreign governments and international organizations by directly relating Ukraine's struggle to
larger global themes of good versus evil. Although this strategy was successful in forging bonds
of solidarity with nations like as the US, Canada, and EU members, it was not always warmly
received by countries in Africa, Latin America, the Middle East, and Asia, in particular, where
geopolitical concerns may have taken precedent over democratic values, responded less

favorably to this structure.

Zelenskiy's impassioned rhetoric in this regard occasionally comes out as too basic or even
hostile to these countries. His remarks occasionally avoided addressing their particular worries,
which included historical grievances that influenced their foreign policy, economic weaknesses,
and dynamics of regional security. His strategy thus lost out on chances to forge alliances or, at
the very least, acquire more diplomatic clout with nations that could have been crucial in further
isolating Russia or indirectly aiding Ukraine's defense through diplomatic or humanitarian

means.

Reaching the Global South, an area that remained mainly neutral or indifferent about the
conflict, was one of Zelenskiy's biggest communication strategy obstacles. Many Latin
American, Asian, and African nations were reluctant to support Russia or Ukraine, either
claiming non-alignment principles or concentrating on their internal problems. While many of
these nations were more concerned with economic stability, food security (particularly as the
war interrupted global grain supply), and the possibility of wider geopolitical warfare,
Zelenskiy's blunt and sometimes emotionally charged rhetoric did not always sit well with

them.



Zelenskiy stressed the moral necessity of defending Ukraine in his messages, frequently
drawing parallels between the Russian invasion, tyranny, and colonialism. Though effective,
these parallels occasionally overlooked the distinct historical and geopolitical settings of the
nations he was discussing. For instance, because the Soviet Union sponsored liberation
movements throughout the continent throughout the Cold War, several African countries have
maintained long-standing political and economic ties with Russia. Zelenskiy's attempts to win
their support were hindered by these historical links since his arguments did not fully consider

the nuances of these relationships.

Furthermore, Zelenskiy's messages did not adequately address or acknowledge the
economic issues in these areas, especially in light of the war's effects on the world economy.
Global food and energy costs surged as a result of the conflict, disproportionately hurting the
world's poorest countries. Zelenskiy's pleas to these nations frequently centered on the moral
battle of Ukraine; nevertheless, he did not always provide workable answers or discuss how
aiding Ukraine might be consistent with their economic goals. Zelenskiy lost out on chances to
form larger coalitions by adjusting his message to the unique needs and problems of several

Global South nations because of their continued isolation.

Zelenskiy's use of social media to communicate was also lacking in one important area: he
failed to balance his impassioned rhetoric with the more sobering realities of international
diplomacy. Although his passionate appeals for international solidarity, military assistance, and
sanctions were enthusiastically received by some, they were not always in line with the political
and economic reality of his allies. Some countries, even those who supported Ukraine, were
under political pressure within that made it hard to provide Zelenskiy the kind of help he was

asking for.

For example, nations that have backed Ukraine's defense, such as Germany, France, and

Italy, have also had to deal with challenging internal and external challenges about public
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opinion, economic stability, and energy security. Though understandable from a Ukrainian
perspective, Zelenskiy's persistent and urgent demands for greater military support and harsher
sanctions against Russia occasionally caused strained relations with these nations, especially
when their leaders were dealing with public opposition to rising energy prices or worries about

potential economic repercussions.

In these situations, a more balanced approach that acknowledged the difficulties the others
faced while still advocating for support may have helped Zelenskiy's communication strategy.
Rather, his emotive pleas occasionally appeared to conflict with his allies’ more measured and
circumspect answers, which might have caused conflict or slowed down the decision-making

process in certain situations.

Zelenskiy's performance in these domains emphasizes how crucial it is to customize crisis
communication for various audiences. His general approach of moral framing and emotive
narrative worked very well in many situations, but it wasn't always able to connect with

audiences who had distinct geopolitical or economic realities.

Although Zelenskiy's communication approach was innovative and very successful in
many ways, there were instances in which it was insufficient, especially when it came to
capturing the attention of specific foreign audiences. He squandered a chance for deeper
diplomatic engagement by focusing too much on his emotional appeals and paying little
attention to the unique geopolitical and economic issues of the Global South and other non-
aligned countries. This emphasizes how crucial it is to strike a balance between practical
diplomacy and emotional resonance during times of crisis, especially when speaking to a variety

of multinational audiences with different goals and viewpoints.
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CONCLUSION

This study investigated Volodymyr Zelenskiy's communication tactics during Russia's
invasion of Ukraine, concentrating on his usage of Telegram between February 24, 2022, and
February 24, 2024. This thesis advances knowledge of the ways in which contemporary
political leaders employ digital platforms to handle crises, uphold public confidence, and mold
perceptions both at home as well as abroad. This study presents several significant conclusions
based on a thorough examination of Zelenskiy's writings, which demonstrate his creative

approach to political leadership in the digital era.

This study is significant because it looks at how digital media, crisis communication, and
political leadership interact. Political leaders need to modify their approaches to the workings
of social media as social platforms overtake conventional media. This study demonstrates how
Zelenskiy's Telegram communications functioned as a vehicle for building emotional ties and
mobilizing support during a period of national emergency in addition to being a tool for

information dissemination.

This research adds to our understanding of how political communication changes in times
of crisis and armed conflict. This thesis offers insights into how emotional resonance, personal
storytelling, and informal communication may improve a leader's connection with both

domestic and foreign audiences by emphasizing the importance of form over content.

This study showed that Zelenskiy's message form had a greater effect on engagement than
content alone, so providing an answer to its main research question: how does the form of
information delivery affect the effectiveness of Zelenskiy's communication strategy? The most
effective video messages in drawing in viewers were those that had brief text and were shot in
casual environments. The videos, which frequently showed Zelenskiy in ordinary settings,

aided in building a connection with both Ukrainians and foreign audiences.
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According to the research, Zelenskiy's social media communication approach is more
successful when it comes to how the messages are conveyed than when it comes to the
substance. Zelenskiy has been able to engage directly with a worldwide audience by avoiding
traditional media thanks to the use of social media platforms such as Telegram. One of the most
important conclusions is the prevalence of video communication, where Zelenskiy's usage of

videos was crucial to the success of his plan.

His approach to leadership was emotional and relatable; he frequently disregarded
conventional political barriers by appearing in non-staged settings and informal attire. This
casual manner of speaking made him seem more approachable and intimate to his listeners,
especially at the most crucial parts of the conflict. His rhetoric concentrated on themes of
national unity, the moral legitimacy of Ukraine’s cause, and requests for international solidarity.
Zelenskiy was able to win worldwide sympathy by portraying the war as a struggle for global

democratic principles, which touched viewers outside of Ukraine.

Zelenskiy's communication approach of portraying Ukraine's battle as a global one has
been extremely effective in uniting Western allies. However, the Global South and other areas
with distinct geopolitical agendas have not responded well to his emotive pleas. This points to

a weakness in his strategy when speaking to a wider range of foreign audiences.

The results of the research show that Zelenskiy's communication approach was very
successful not just because of the content but also because of the emotional resonance and
message structure. He was able to avoid the conventional, formal image of political leaders by
carefully utilizing his personal story and informal settings, which made him more approachable.
Zelenskiy's lessons remain relevant and influential throughout time because he continuously

emphasized issues of justice, national resilience, and worldwide solidarity.

The data also revealed a direct correlation between certain themes—such as reactions to

Russian violence and appeals to global partners—and higher engagement rates. However, the
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emotional delivery and the form in which these messages were packaged had an even greater
influence on audience interaction. The research supports the hypothesis that the way
information is presented has a more substantial impact than the content alone, particularly in

times of crisis when emotions run high, and audiences seek reassurance and solidarity.

The research’s novelty lies in its detailed examination of President Volodymyr Zelenskiy's
social media communication strategy during the Russian invasion of Ukraine. By emphasizing
how the form of information dissemination may have a greater impact on Zelenskiy's
communication strategy's effectiveness than the material itself, it offers a fresh viewpoint. It
evaluates engagement through metrics like views and responses by using content analysis of
over 4,200 Telegram posts. This provides a thorough examination of Zelenskiy's digital
engagement strategies and narrative development. It showcases Zelenskiy's creative use of
social media, especially Telegram, and offers a methodology for assessing political
communication during a crisis using multimedia usage, emotional resonance, and engagement
metrics. The thesis broadens the body of knowledge on crisis communication, digital
leadership, and the role of social media in contemporary warfare by emphasizing form over
content. This allows for a better understanding of the wider effects of political communication

in conflict zones.

Zelenskiy is shown in this study as a contemporary political figure who skillfully modified
his communication approach to meet the needs of the digital era. His strategy is an example of
the "personalization of politics," in which political figures prioritize human connection above
formal hierarchy. Even in the direst circumstances of the conflict, Zelenskiy was able to retain
a personal connection with the Ukrainian people by utilizing casual and emotionally charged

communication, which served to bolster his reputation as a brave and resilient leader.

Zelenskiy's ability to strike a balance between the requirements of domestic and worldwide

communication is demonstrated by his effective use of social media, especially Telegram. He
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employed emotional appeals, on the one hand, to maintain the unity and motivation of the
Ukrainian people. Conversely, his appeals to the world community—typically presented in the
framework of democracy and freedom—aided in mobilizing backing from other countries,

leading to the provision of financial, military, and humanitarian aid.

His approach to communication demonstrates a keen grasp of how to weave together
anecdotal evidence with the larger political narrative. Zelenskiy was able to maintain public
morale and keep framing Ukraine's struggle as one of moral justice, not only military resistance,
by emphasizing themes of national heroism, victimhood, and resistance. His approachable
public demeanor and this framing were crucial in sustaining political support and worldwide

media attention for Ukraine's cause.

Wider lessons for political leadership in the digital era, particularly in times of crisis, may
be learned from Zelenskiy's communications during the Russian invasion. In an era where
leaders can no longer exclusively depend on traditional media for public communication, his
approach emphasizes the need for emotional involvement and authenticity. Leaders have the
chance to speak with their audience directly using social media platforms such as Telegram,
avoiding media gatekeepers and creating messages that are topical, relevant, and emotionally

compelling.

This thesis shows that Zelenskiy's proficiency with social media and his capacity to create
messages that strike an emotional chord with Ukrainians and the global community have
contributed to his success as a wartime commander. His astute use of videos, casual
conversation, and language laced with emotion serves as an excellent example of the changing
dynamics of political communication in the twenty-first century. These findings provide a
model of how contemporary leaders might use digital platforms to sustain influence and
leadership in times of extreme crises, which is vital information for academics and political

practitioners alike.
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APPENDICES

Appendix 1
Coding table
Code | Category Keywords in Ukrainian | Keywords in English
language language
1 Reaction to the violence of | BousctBo Murder
Russia BinnoBiganeHICTh Responsibility
Biitna War
Bopor Enemy
3n04yuH Crime
Oxymnartist Occupation
Tpubynan Tribunal
Tepopusm Terrorism
3arapbanns/Bropraenus Invasion
Arpecis Aggression
2 Appeal to the global | dumiomaris Diplomacy
community Cankuii Sanctions
[TapTHEpH Partners
30pos Weapons
€pona Europe
Jlomomora Aid
[TinTpumka Support
ComiapHicThb Solidarity
CIIA USA
IMonxsxa Gratitude
3 Encouragement of moral | ['epoizm Heroism
stability [Tepemora Victory
€nHicTh Unity
HezanexHictsb Independence
MaiibyTHe Future
Mup Peace
Bons/CBob6oa Freedom
Hapon People
IgHicTh Dignity
HesznamHuicth Resilience

52



CEU eTD Collection

Actions used to resist | 3acimaHHs Session

aggression 36poitai Crn Armed Forces
[Tone 6oro Battlefield
Kontpnactyn Counteroffensive
Po3Binka Intelligence
Pirrenst Decision
3axucr Defense
Mobinizarris Mobilization
[Tepenosa Front line
I'onoBHOKOMaHAyBa4y Commander-in-Chief

Expressing condolences to | ITam'sTs Memory

the affected 3aru6ui Victims
[uBinbHI Civilians
Ponunu Families
Brpara Loss
CriBuyTTs Condolences
[Monoueni Captivity
Tparenis Tragedy
[Moctpaxkaani Affected
[Topaneni Injured
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Appendix 2

Frequency (%) and number of keywords in the "Reaction to the violence of Russia" category in Volodymyr Zelenskyi's
publications in Telegram for the period 24.02.2022-24.02.2024

30% 29% (2 436)
27%
24%

21%

18% (1 525)
18%

15% 14% (1-195)

12% 11% (902)

9%
7% (618) 7% (594)

6% 6% (469)

4% (296)
3% 3% (225)

1% (72)

War Terrorism QOccupation Aggression Responsibility Enemy Crime Invasion Murder Tribunal
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Appendix 3

Frequency (%) and number of keywords in the "Appeal to the global community" category in
Volodymyr Zelenskyi's publications in Telegram for the period 24.02.2022-24.02.2024

27%
25% (2 093)

24%
22% (1 862)

21%

18%
16% (1 330)

15%

12%

9% (735)

9% 8% (707)

7% (558)
6% 5% (414) 5o, (377)

3% 2% (152)

1% (99)

0%

Support Europe Aid Weapons Partners USA Sanctions  Gratitude  Diplomatic  Solidarity
y
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Appendix 4

Frequency (%) and number of keywords in the category "Encouragement of moral stability" in
the publications of Volodymyr Zelenskyi in Telegram for the period 24.02.2022-24.02.2024

27% 26% (2 285)

24%

21%

18%
16% (1 449)

15% 14% (1 254)

13% (1 106)

12% 11% (1 002)

9% 8% (748)

6% 5% (433)
4% (325)

3% 2% (182)

0% (42)

0%

People Unity Peace Victory Freedom Heroism  Independe Future Resilience Dignity
nce
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Appendix 5

Frequency (%) and number of keywords in the category "Actions used to resist aggression" in the publications of Volodymyr Zelenskyi in

70%

49%

42%

35%

28%

21%

14%

7%

0%

Telegram for the period 24.02.2022-24.02.2024

85% (3378)

11% (593)
5% (257) 4% (231
e 3% (175) 3% (160) 3% (160) 2% 018
1% (72) 0% (24)
I ——
Defense Decision Intelligence Battlefield Front line Session Armed Forces Commander-in- Mobilization Counteroffensive
Chief
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Appendix 6

Frequency (%) and number of keywords in the category "Expressing condolences to the affected" in the

publications of Volodymyr Zelenskyi in Telegram for the period 24.02.2022-24.02.2024

32% (614)
32%

28%
24%
20%

16%

12% 11% (210) 11% (204)
9% (176) 9% (172)

8% TR0 9 128)  s% (122)

5% (104)
4% . 3% (52)

0%

Loss Civilians Victims Injured Memory Condolences Families Captivity Affected Tragedy
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Appendix 7

Statistics of the use of keywords in the posts of Volodymyr Zelenskiy on the

official Telegram page for the period 24.02.2022 - 24.02.2024

Category Keywords Number of | Frequency of keywords
/ phrases keywords in the posts, %
Reaction to the violence | Murder 225 0,7
of Russia
Aggression 902 2,77
Responsibility 618 1,9
War 2436 7,48
Enemy 594 1,82
Crime 469 1,44
Occupation 1195 3,67
Tribunal 72 0,22
Terrorism 1525 4,68
Invasion 296 0,91
Appeal to the global | Diplomacy 152 0,47
community
Sanctions 414 1,27
Partners 707 2,17
Weapons 735 2,26
Europe 1862 5,72
Aid 1330 4,08
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Support 2093 6,43
Solidarity 99 0,3
USA 558 1,71
Gratitude 377 1,16
Encouragement of moral | Heroism 748 2,3
stability
Victory 1106 34
Unity 1449 4,45
Independence 433 1,33
Future 325 1
Peace 1254 3,85
Freedom 1002 3,03
People 2285 7,02
Dignity 42 0,13
Resilience 182 0,69
Actions_ used to resist | Session 160 0,49
aggression
Armed Forces 160 0,49
Battlefield 231 0,71
Counteroffensive |24 0,07
Intelligence 257 0,79
Decision 593 1,82
Defense 3378 10,37
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Mobilization 72 0,22
Front line 175 0,54
Commander-in- 115 0,35
Chief

Expressing condolences | Memory 172 0,53

to the affected
Victims 204 0,63
Civilians 210 0,64
Families 125 0,38
Loss 614 1,89
Condolences 141 0,43
Captivity 122 0,37
Tragedy 52 0,16
Affected 104 0,32
Injured 176 0,54
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Appendix 8

Number of keywords in the posts of Volodymyr Zelenskyi on
the official Telegram page for the period 24.02.2022 - 24.02.2024

8332 (25,59%)

Readlon to the violence  Appeal to the global

Russia

8327 (25,57%)

commu nity

8826 (27,2%)

Encouragement of moral Actions used toresist Expressing condolences

stability

mNumber of keywords

5165 (15,85%)
1920 (5,89%)

aggression

to the affected
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Language and form of communication in posts with the most views of

Zelenskiy in Telegram

Appendix 9

Form Re
Lang of Vie | act
Date | Link Text uage | comm | ws | ion
unicati s
on
2022 |https://t.| 2022 pik mopanuB Hac y cepiie. Mu Burakamu | Ukrai | Text 707 |48
-12- |me/V_Z| Bci cnwo3u. Ilpokpuuanu Bci moaumru. 311 | nian |anda | 765
31  |elenskiy| nuiB. I1po KOKHY XBHMJIMHY HaM € IO CKa3aTH. video |3
21:4 | official| Ane OGimpiicte ciiB — 3aiiBi. He mnotpiOHi
3:06 /4590 | mosicuenHs, nmpukpacH. [ToTpibHa Tuma. 1106

nouytu. IloTpi6bni nmaysu. I{o6 ycBimomutu.

Mu He 3HAaEMO TOCTEMEHHO, III0 IPUHECe HaM
HoBMH, 2023-if, pik. S xody BciIM HaMm
o0axxaTu OJJHOro — nepeMoru. | 1e rojgoBHe.
Opne mnobGaxaHHS A BCIX  YKpaiHLIB.

Hexaii neit pik Oyae pOKOM TIOBEpPHEHHS.
[ToBepHenHs HamMX JitoAeH. BoiHIB — 10 CBOIX
poauH. IlomoHeHWX — 70 CBOIX JIOMIBOK.
[lepecenenmiB  — 10 cBoei  YkpaiHu.
[loBepHeHHs Hammx 3emenb. | TUMYacoBO
OKYTOBaHI CTaHyTh HAa3aBXIU BIIbHUMH.

[loBepHenHs 10 3BU4aHOro XuTTA. [lo
IIACIMBUX XBHMJIMH 0€3 KOMEHAAHTChKOL
roauHu. Jlo 3eMHUX pajouliB 6e3 MOBITPSHUX
TpuBor. [loBepHEHHS TOTO, 110 Y HAC BKPAJIH.
JluTHHCTBA HAIUX JITEH, CIIOKIMHOI CTapOCTI
HalIuX 0aTbKiB.

Hexait yce e npunece HoBu# pik. Mu roToBi
3a 11e 6opotucs. Och YoMy KOKEH 13 Hac TyT.
S TyT. Mu tyT. Bu TyT. Yci TyT. MU Bei — 1e
VYkpaina.

CnaBa VYkpaini!
3 Hosum pokom!
Bepcis KECTOBOIO MOBOIO:

https://youtu.be/AekmhA8DnAQ
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2022 | https:/ | Po3moBra 3 Omnekcanapom Jlykamenkom Oyna | Ukrai | Text 695 |48
-02- | /ttme/ | ny)xe npeamerHor. S He Xouy, mo6 i3 | nian | and 381
27 V_Zel | Binopyci B YkpaiHy JeTiiu pakeTH, JIITaK| Ta video |4
16:0 | enskiy | reunToKpmin. SI He xouy, m00 B YKpaiHy 3
3:56 | _offic | Bimopyci #num Bifickka. I BiH MeHe 3areBHUB

ial/74 | y upomy.

6
2022 | https:/ | TepminoBo! Ukrai | Video | 673 |29
-03- | /t.me/ nian 425
06 V_Zel 6
12:2 | enskiy
4:52 | _offic

1al/78

3
2022 | https:/ | IIpoBeneno cnenoneparmiro 3aBasku  CBY. | Ukrai | Text 629 |29
-04- | /t.tme/ | Monomui! Herami 3rogoM. | hian | and 686
12 V_Zel photo |3
18:0 | enskiy | CrnaBa Ykpaini! UA
8:16 | _offic

ial/12

29
2022 | https:/ | Hac crinbkn pasiB xotimm 3ummmtd. He | Ukrai | Text 618 |30
-03- | /t.me/ | 3moriu. Mu npoiinum ctiibku Besoro! I sikmro | nian | and 244
03 V_Zel | xTroch aymae, 10, IOJOJABIIM BCe IIg, video 2
08:5 | enskiy | ykpalHmi 3/1SKalOThCS, 3J1aMarOTbCs  abo
5:52 | _offic | 3mamyThcsi — BiH He 3Ha€ HIYOro MPo YKpaiHy.

ial/76 |1 i#omy wHidoro pobut B  YKpaiHi.

7 Unu K cebe JIOMOJ. 3amumare

pyCCKOS3bIYHBIX JiFoAel. He o Bcemy mupy, a
B CBOEH CTpaHe.

2022 | https:/ | Mu npopoBxxyeMo Gopotucs. Mu 3axuctumo | Ukrai | Text 616 |25
-03- | /t.me/ | mamy nmepxaBy. Mu 3BUIBHHMO Hamry 3emutto. | nian | and 940
04 V_Zel | 3aBasku HAITUM TEPOSIM. video 7
20:4 | enskiy
5:23 | _offic

al/77

4
2022 | https:/ | A 3aJTMIIAI0Ch y Kuesi. | Ukrai | Text 615 |35
-03- | /t.me/ | Ha Bankosiii. | nian | and 871
07 V_Zel | He XOBAIOYHCh. video |0
21:0 | enskiy |1 HIKOTO HE 0010Ch.
8:55 | _offic | Crinbku, CKiTbKH TOTPIOHO, 1100 IIEPEMOTTH Y

ial/78 | wiit BiiiHi!

9
2022 | https:/ | Croroani ykpainii — cumBos Hesnamuocti. | Ukrai | Text 604 | 27
-03- | /t.tme/ | CumBoa ToOTO, IO JIFOAM B Oyab-sKii kpaiui | nian | and 942
02 V_Zel | Oyap-siK0i MHUTI MOXKYTh CTAaTH HAHKpaIIuMH video |1
07:1 | enskiy | moapmu Ha 3emii. CraBa Ykpaini!
4:52 | _offic
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2022 | https:/ | Koxken okymant moBuHeH 3Hatd: BoHu | Ukrai | Text 604 | 34
-03- | /t.tme/ | orpumaroTh Bix yKpaiHiiB oty Biaciu. Taky, | nian | and 173
02 V_Zel | mo Ha3aBxau 3amaM'aTaroTh, 10 MU CBOI'O HE video 2
22:4 | enskiy | Bimmamo!
9:23 | _offic
1al/76
)
2022 | https:/ | Ceir yxe 0aunB Oararo BoeHHux 3nmo4nHiB. Y | Ukrai | Text 601 |13
-04- | /tme/ | pi3ni uwacu. Ha pisHux koHTHMHeHTax. Auje | nian | and 815
03 V_Zel | nacraB yac 3po6uTH BCe, 1100 BOEHHI 3JI0YHHU video 0
18:0 | enskiy | pocilicbkux BICBKOBUX CTald OCTaHHIM
1:34 | _offic | nposiBom Takoro 31a Ha 3emuti. KoskeH BUHHHIA
ial/10 |y Takux 37mounMHaxX Oyae BHECEHHH ¥y
82 cnemianeny Kuury katiB. byne 3naiinenuii i

MMOKapaHuu.
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Appendix 10

Language and form of communication in posts with the most reactions of

Zelenskiy in Telegram

Form Re
Lan |of Vie |act
Date | Link Text guag | comm | ws ion
e unicat S
ion
2023 | https | First of all, I want to thank all the defenders of | Engl | Text | 2258 | 320
-05- | ://t.m | our skies. Thank you, heroes! Eighteen of the | ish | and 58 14
16 e/\VV_ | eighteen missiles were shot down. video
20:3 | Zele
4:03 | nski That's why we are constantly working on visits
y_of |that will bring more opportunities, more
ficial | Patriot, IRIS-T, Crotale, Hawk, NASAMS
/624 | systems. Again and again, | thank all our
9 partners in the world who have helped our

country with the appropriate air defense
systems!

We also have to remember how much effort it
takes to get such weapons for Ukraine. How
much time, energy, arguments, meetings and
information work allowed us to build such an
air defense system. This is a tremendous job...
And | thank each and every one who is
involved! At all levels! Day after day, month
after month, our team has been working to
ensure that we have protection of the sky. We
used to hear that Patriots were supposedly
unrealistic... And now here they are, Patriots.

And that’s not all we will provide for Ukraine!
Together with Ukraine's partners, we will
make the defense against terror as strong as
possible.

Glory to each of our warriors! Glory to
everyone who helps!
Glory to Ukraine!
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2023 | https:/ | AxTuBHO MPALIOEMO Hajl HoBoto | Engl 2553 | 273
-04- | /t.me/ | eKOHOMIYHOIO CTpaTericlo YKpaiHH. ish 40 15
25 |V _Zel and
17:3 | enskiy | Lle# pik — pik moyarky Hamoro ekonomigaoro | Ukra
9:19 | _offici | 3poctanHs. Mu Kpok 3a KpOKOM BiOyoByeMO | inian
al/600 [ indpacTpykTypy, ajle BaXJIMBO BXE 3apas
0 MOYMHATH JyMaTH 1 HaJ BIJHOBICHHSIM
€KOHOMIKH HaIIoi KpaiHu.
[Tix yac Hapaau JOKITATHO PO3MIISHYJIHU IUISIXH
1151 3a0e31edeHHs TEMITIB POCTY €KOHOMIKH Ta
BBII, po3BUTOK pi3HHX Tally3eld €KOHOMIKH,
NPIOPUTETHI  CTpaTeriyHi  CeKTOpH  Ta
IHBECTHIIIITHI MOMTUKH. YKpaiHa 000B'SI3KOBO
Oyne  MIIHOIO,  BUIBHOIO,  €KOHOMIYHO
YCHILIHOIO AEPKaBOIO.
We are actively working on a new economic
strategy for Ukraine.
This year is the year when our economic
growth begins. We are gradually rebuilding the
infrastructure, but it is important to already
start thinking about the economic recovery of
our country now.
During the meeting, we discussed in detail the
ways to ensure economic and GDP growth, the
development of various sectors of the
economy, priority strategic sectors and
investment policies. Ukraine will definitely be Text
a strong, free and economically successful and
country. picture
2024 | https:/ | 51 Basunwmii renepany 3amyxHoMy 3a aBa poku | Ukra | Text | 3129 | 218
-02- | /t.me/ | 3axucry. S BAsuHMH 32 KOKHY IepeMory, sikux | inian | and 142 |75
08 V_Zel [Mu  pocsirmm  pazom i 3aBASKM  BCIM video
16:3 | enskiy | ykpaiHCbKHM BOTHaM, SIKi F€pOTYHO BUTSTYIOTh
7:44 offici | mro BiliHy Ha cOOI.
al/940 | BigBepTo MOTrOBOPMIIM CHOTOAHI PO TE, IO
6 notpeOye 3miH B apMmii. TepminoBux 3MiH.

3allpONIOHYBaB reHepally 3ally>KHOMYy OyTH i
Hajam pa3oM |y KOMaHAi YKpaiHCBKOi
nepxaBu. byny BAslHME 3a OT0 3rofy.

Bincworomni no0 kepiBHHUITBA 30pOWHUMU
Cunamn VYkpainn IIPUCTYIIAE HOBa
yIpaBliHChKa KOMaHa. S xouy, o6 6aueHHs
BilHM OyJO €IMHUM 1 B HAlIUX BOIHIB Yy
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PoGotunomy um ABmiiBii, 1 B I'eHepanbHOMY
mrtabi Ta Ha CraBui. S IpOBIB AECATKU PO3MOB
13 KOMaHAMpPaMHU pI3HOTO piBHA. 30Kpema,
CHOT'OJIHI TOBOPUB 13 OpUralHUMH T'eHEepaIaMu
Annpiem I'natoBum, Muxaitnom JlpanaTtum,
Iropem CkubrokoMm Ta noskoBHuKamu [1aBiom
ITanicoro 1 Baqumom CyxapeBcbKuM.

VYci BOHUM pO3TJIsIIalOTHCS HA KEPiBHI IOCAAN B
apMmii  Ta CIOYKHUTHMYTb Il TIPOBOJOM

HaWOUTBII  JOCBIMYEHOTO  YKPaiHCHKOTO
KOMaHayBada. BiH Mae yCHIIIHWA JOCBiJ
3axucty — mnpoBiB KuiBcbky 000poHHY

omeparlito. BiH Mae Takox 1 YCHIIITHUMA TOCBif
HACTyMy — XapKiBCbKOi BU3BOJIBHOT Oneparii.

s MIPU3HAYHNB TeHEePaI-TTOJIKOBHHKA
Cupcpkoro ['onoBHOKOMaH yBadeM
30poitnux Cun Ykpainu.

Cporogui K TOBOpPHB 13 TeHepalaMu
Moiictokom Ta 3a0pOJACHKHM. Ix mocBim — Ha
CITy>K01 JiepxKaBi.

2024 pik MOKe CTaTH YCITIIIHUM I Y KpaiH!
JMIIE 32 YMOBU €()EeKTUBHUX 3MIH B OCHOBI
Hamoi ob0opoHH, skoro € 30poiHi Cumm
VYkpainu.

UAUAUA

2023
-07-
11
10:0
6:58

https:/
/t.me/

V_Zel
enskiy

offici
al/693
6

Mu 1iHy€eMO HaIIUX COIO3HUKIB. MU LIHYEMO
Hally CIUIbHY O€3IeKy.

I M1 3aBX1IM IIIHYEMO BIAKPUTY PO3MOBY.
VYkpaina Oyne npezacrasieHa y BinmbHioci, Ha
camiti HATO. bo nie — nosara.

Aute YkpaiHa Tex 3aciIyrOBY€ Ha MOBary.
3apas, Ha MUIAXY 10 BinbHIOCa, MU oTpuUManu
CUTHAIM MNpo Te, 10 OOroBOPIHOIOTHCS
dbopmymoBanHs 0e3 VYkpainu. | g xouy
MiIKPECTUTH: 1€ OPMYITIOBAHHS TLTHKH MO0
3alpOLICHHS, a HE 00 WICHCTBA YKpaiHu.
besnpeneaenTHo # abCypaHO — KOJIM HEMae
YKOJTHMX YaCOBUX paMOK 1 Jij1s1 3arporeHHs (1),
1 JUIs 4ieHCTBa YKpaiHu; i KOJIM HATOMICTh
JOJIAEThCS SKECh TUBHE (POPMYITIOBAHHS PO
«YMOBM» HaBITh JJIs 3alIPOILIEHHS YKpaiHU. ..
Ile cxoxxe Ha Te, 1[0 HEMAaE€ T'OTOBHOCTI aHi
3anpocutu Ykpainy B HATO, ani 3pobutn ii
YJIEHOM AJIbSIHCY.

A 3HAUNUTh, 3AIUIIAETHCS  MOMKIIHUBICTH
TopryBatucs wieHcTBoM Ykpainu B HATO —y
neperoBopax 13 Pociero. A gna Pocii 1e

Ukra
inian

Text

1518
856

214

14
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O3Ha4ya€ MOTHBALIIO W Hagajl MPOJOBKYBAaTU
CBiH Tepop.

HeBuszaueHicTh — 11e CI1a0KICTb.

I s1 BimBepTO OOTOBOPIO I1€ HA CaMITI.

2023 | https:/ | Koxken, xTo 0oOupae nuisix 3i1a, — pyiinye cam | Ukra | Text | 2147 [ 209
-06- | /t.me/ | cebGe. [Tocumae  KonoHWM  BiMCBKOBHX | iNian 547 |31
24 V_Zel | 3HUIIYBaTH KUTTS 1HIIOT KpAaTHH — Ta HE MOXKE
09:5 | enskiy [ Brpumaru ix Bim BTedi Ta 3paju, KOJIH KUTTS
4:11 | _offici | unauts omip. Tepopusye pakeramu, a KOJIU iX
al/669 | 30uBarOTh — TPUHUKYETHCSA, WIO0 AN
4 «Ilaxenn». 3HeBakae JIIOJEH Ta KHIAE€ Ha
BIfHY = COTHI THUCAY — 1100  BpeITi
3abapukamyBatucb y MOCKOBCBKIN 00macTi
Bil THX, KOTo cam 030poiB. Pocis moBro
MacKyBaJla MpOMNAaraHjol CBOIO CIa0KICTh 1
IYPICTh CBOT'O MPABJIIHHA. A Terep Xaocy Bke
CTUIbKH, IO OJHOI OpexHew #oro He
cxoBaell. | Bce 11e — oJHa JII0IMHA, SKa 3HOB 1
3HOB Jisikae 1917 pokom, xoda B3araii Hi 10
YOro iHIIOro MPUBECTH HE 3]]aTHA.
Cna0Okicth Pocii oueBuna. [ToBHOMaciiTabHa
cimadkicTs. [ yim nosmre Pocist ippmaTume cBoi
BilicbKa Ta HaliMaHIIIB Ha HaIIi 3eMJili, THM
OuThIIe Xaocy, 0omto 1 mpobiem i cede kK
nmoTiM otpumae. lle Tex oueBumHO. YKpaiHa
3[aTHA 3aXUCTUTH €BPOIYy BiJ| PO3MOB3aHHS
POCIHCBKOTO 3712 1 Xaocy.
30epiraeMo Hamry MilHICTh, €IHICTh Ta CUILY.
Bei wami komaHnmyBaui, BCi Hami BOTHH
3HAIOTh, 110 POOUTH.
CnaBa YkpaiHi!
2023 | https:/ | S mmpo BiTaro ykpaiHmiB Ta Bcix xpuctusH, | Ukra | Text | 9605 | 204
-04- |/ttme/ |saxi cporommi Bim3HaAuaroTh Bemmkaews. | inian | and 99 12
09 V_Zel | BigznauaioTs Ha IEpeOBii 1 B PI3HUX HAIIUX pictur
04:0 |enskiy | micrax i cenax. e
0:21 | _offici
al/580 | Bitaro OpatiB MOJISKIB, JIMTOBIIB, JATBIHIIIB,
2 ecToHIiB. Hammx cnpaBxHIX Apy3iB i

coro3uukiB y CHIA, Benukiii bpuranii,
Himeuuwni, Iranii, ®panmii, Kanami. V Tlpasi
Ta bpartucnagi, JIro6nsaui Ta 3arpe6i, Bigni Ta
Bbyxapecri, Manpuni Ta JlicaboHi,
Awmcrepnami, Komenrareni Tta Bprocceni.
Minsiionn mogeit 'y IlIsemii, ®innsHmii,
Hopsgerii. Ycix, xTo nporo nus ciatkye [lacxy
B €Bpomni, Jlatnncekit AMepuii, Adpuni, A3zii
Ta ABCTpatii.
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Ile — cyuacHuii cBiT. CBIT, SIKUIl IparHe XUTH
BUIbHO. CBIT, y IKOMY ITIHYIOTb KHTTSI, TIOBary
Ta PIBHICTh KOXHOI JronuHU. Ha BapTi 11p0ro
CBITY ChOT'0JIHI CTOITh YKpaiHa. Boroe 3a cBoro
3eMITIO Ta OOPEThCs 3a CBOT I[IHHOCTI.

IlBa ngHi ToMmMy s po3gummB idrTap i3
MyCyJIbMaHaMU VYkpainu. Hezabapom
M03/I0pOBIIIO 1yJeiB YKpaiHu 13 3aBepIICHHIM
[Tecaxy. A piBHO 3a THXJICHb IPHUBITAIO BCIX,
XTO CBATKY€E BenmkaeHs nporopid 16 kBiTHS.

Mu MOXeMO CIIOBIyBaTH pi3Hi pedirii, ane Mu
OJIHAKOBO BIPHMO y CB0OOOAY. Y Hac MOXYyTh
OyTH pi3HI Tpaaullii, aje € CHilbHA IS BCIX —
[[e 3aXUCT pimHOI 3eMii. MU Big3Ha4aeMo
CBITJII CBsITa B pi3HI JaTu, aje oaHa Oyne
€IMHOI UL BCIX: Ui YKpaiHW Ta BCHOTO
BUTRHOTO CBITY.

Ile Jlenp wHamoi Ilepemorn. CHiTbHOI.
Hemunyuoi. Ilepemoru cBitina, mo0pa,
CIPaBEUIMBOCTI, TMEPEMOTH JKUTTSA. YChOTO
TOTO, IO CHMBOJI3YE CBATO [ OCIOAHBOTO
Bockpecinns.

I3 Benmukoguem!

2024 | https:/ | 3ycrpiBest 3 rerepanom Banepiem 3anyxuum. | Ukra | Text | 3601 | 204
-02- | /t.me/ | IloaskyBaB 3a JjBa POKH 3aXHCTy YKpaiHH. inian | and 791 |09
08 V_Zel | O6roBopuiin, SKOrO OHOBJICHHS MMOTPEOYIOTH pictur
15:5 | enskiy [ 30poitni Cunu Ykpainu. e
9:30 | _offici | OOroBopumu TakoX, XTO MOXe OyTH B
al/940 | onoBnenomy kepiBHHITBI 30poiHHX CHi
5 VYkpainu.
Yac 1y1st TAKOTO OHOBIICHHS — CaMe 3apas.
3ampornionyBaB  Banepito ®emopoBuuy i
Hajam OyTH B KOMaH/I.
OO60B'A3K0BO MTEPeMOKEMO!
CnaBa YkpaiHi!
UAUAUA
2023 | https:/ | Ykpaina i [Tonpmia. Ukra | Text 5366 | 197
-04- | /t.me/ | Pa3zom! [Tniv-o-1utiy B ycboMy. UAPL inian | and 94 60
05 |V _Zel and | Video
20:0 | enskiy | Ukraina i Polska. Polis
9:12 | _offici [ Razem! Ramie w ramie we wszystkim! uapL | h
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2023 | https:/ | Mu Bim3nagaemo chorozni cBsato Bemukomms 3 | Ukra | Text 2345 [ 195
-04- | /t.me/ | HEMOXMTHOIO BIpOIO B HAIILY IIEPEMOTY. inian | and 606 |70
16 | V_Zel video
05:0 | enskiy | Mu mpoiinuim Bxe uynManuii nuisx. [lonepemxy
0:13 offici | un He HaliBaxk4a 3 BepIIMH. MU M00Ja€EMO Ti.
al/587 | I pa3om 3ycTpiHEMO CBIiif CBITAHOK, KOJIU HaJ
0 yCI€I0 HAIIOK KpaiHow 3iige conme. Lle
CUHBO-KOBTHM Tmpamop. BiH HeoaMiHHO
migiiMeTsess Ha Beill Hamnii borom mamii
3eMJli, Ha BCIX THMYacoBO OKYIIOBaHUX
yopramu Teputopisx. CoHIle 3acse Ha MiBJIHI,
COHIIE 3acsi€ Ha CXO/i, coHIle 3acsie B Kpumy.
JXKoBTorapsiue COHIIE B MHPHOMY CHHBOMY
HeOl, 1 11e — CBITJIO CTIPaBEIITUBOCTI.
Xpuctoc Bockpec!
Bepcis KECTOBOIO MOBOIO:
https://youtu.be/OtdvuzM4eGce
2023 | https:/ | Jomomy UA Ukra | Text [1008 | 187
-07- | /t.me/ inian | and 218 |98
08 V_Zel pictur
14:0 | enskiy e
0:08 | _offici
al/690
7
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